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Advertising, Micro targeting and Social Media
Question 1
a) 
Opinion leaders are individuals who are regarded as influential, trustworthy and likeable. For instance, due to Lady Gaga’s influence, she is thought to be able to persuade and help healthcare providers to make use of evidence when dealing with the current COVID-19 epidemic, particularly the younger generation in preventing spreading the disease to people who are aged 65 years and above. She makes use of the two-step flow of communication that implies that the flow of influence and information from mass media is from the media to the public as well as opinion leaders.  
b) 
The hypodermic model indicates that the media pass their information to unsuspecting target audience while the minimum-effect model claims that the media tends to reinforce existing attitudes and behaviors instead of dictating or changing them.  Researchers consider the two-step and the minimal effect model because they argue that information from the media shifts in two distinct stages, the first being the opinion leaders who make use of mass media and the type of messages received in various platforms. Next, these opinion leaders pass their individual understanding and the actual media content. 
Question 2
This question brings to light the indirect effect theory because based on the high degree of information exposure concerning healthcare access, only 30% of Americans reported that the sector is a serious issue in the United States.  
Question 3
a) 
Micro targeting is an effective method of developing personalized offers or messages, accurately estimate their impacts and delivery to specific individuals. New restrictions concerning ad targeting by Facebook was enacted because the company collects and stores information from users when they are setting up their user profiles for easier reach by promoters to specialized segments within their target audience.   
b) 
A major ethical issues associated with micro targeting is that companies make use of consumer demographics and data to identify the interests of particular individuals. This allows the placement of ads that address the preferences and interests of the target audience without their consent. 
Question 4
Cultivation effect suggests that more individuals spend most of their time in the world of television, and are therefore are more likely to trust social reality portrayed by televisions. On the other hand, mean world effect argues that individuals use specific genres when viewing television, which influences their behaviors and thinking. Researchers find it difficult to document these two effects based on their methodological and conceptual grounds.    
Question 5
Uses and Gratifications Media Audit
Introduction
Based on current research, the most effective channels of social media are those characterized by various qualities including sociability, management, knowledge, dialogue, collaboration and broadcast (Uses and gratifications theory, 2020). In particular, LinkedIn, Twitter and Facebook are popular channels of communication due to their high levels of versatility in their use. This quality makes them popular social media channels because they are able to increase the absorptive capacity of the specific social media approach used by their individual companies (Haridakis, 2017). For instance, users of Twitter are able to locate pertinent online conversations, which is a major step of establishing high levels of following bases.      
Discussion
The selection and utilization of any relevant communication channel needs to be grounded on the criteria of engagement and broadcast because it lends itself to the assessment of empirical metrics. Based on the current report regarding the state of global use of social media, the number of Facebook’s active users reached nearly 2 billion in 2017.  The company owns more than 18% of the global market and is considered to be the highest in regards to social reach (Orchard, 2019). The following table demonstrates the social audit for the three social media channels.   
	Social Media Channel
	Total Number of
Followers
	Frequency of Post 
	Main Purpose
	Assumed Purpose and Post Content 

	Twitter
	2,784
	Average 15 times each week. 
	News, management and customer relationship.  generation; entertainment
	Advertising available
 Careers and alerting 
users about upcoming events.  

	Facebook
	1,878
	Average three times each week. 
	Entertainment Customer relationship 
News generation; management.  
	Notifying users of graduate program closing, thus using a scarcity plea to prompt 
actions of posting video 
reports from professional
 fairs or 
 recommending posts

	LinkedIn
	2,783
	Average once each day 
	News gathering and Social network for linking professionals
	Broadcasting upcoming professional events;
providing career 
advice and 
encouraging users to 
submit their applications. 



(Orchard, 2019)
In order to address the temporal element of the specific, measurable, achievable, realistic, and timely (SMART) strategy, it is essential to specify a time frame that will be utilized for applying the approach. A time frame has been chosen under the postulation that positive time-lags are likely to increase the chances of the success of a project (Haridakis, 2017). Such postulation is backed by various empirical evidence that demonstrate that constrained scheduling is linked to the decreased productivity of involved key stakeholders in a particular project (Uses and gratifications theory, 2020).  
The table below demonstrates the SMART goals of the three social media content strategy.     
	Media Channel
	SMART Goal

	Facebook
	· Grow the number of followers by 12% of the existing alumni population by 22thJune, 2022
· Grow the number of page likes to 12% of the existing alumni population by 22thJune, 2022

	LinkedIn
	· Engage average 130 users each month by 22thJune, 2022

	Twitter
	· Attain 17 mentions each week by 22thJune, 2022.
· Gain an average of 12% average CTR by 22thJune, 2022
· Attain 1,000 followers by 22thJune, 2022



(Orchard, 2019)
By observing such measurable and actionable goals, it will be possible to enable the advisory body to conduct its main objective of delivering direction to graduate students with high level of efficiency. To effectively define whether any of the said goals can be attained, there is the need to link it to empirical measures concerned with success (Orchard, 2019). In addition, such goals are time-bound to develop a sense of determination, which is important for attaining successful outcomes. There exists an ample empirical evidence that argues that the success of resource planning and administrative activities hinges on the development of a sense of determination (Uses and gratifications theory, 2020).  
Conclusion
Facebook, Twitter and LinkedIn are three social media platforms that are designed to assist various businesses and professionals expand and develop. More importantly, the audience that uses such social media networks comprises predominantly of age category of more than 25 years.  This is because this category normally faces challenges of finding decent jobs following their graduations since most preferable positions in developing and popular firms have already been taken or occupied by the older individuals.  Therefore, there is a need of assessing any emerging opportunities concerning their future career. This means that it would be valuable for them to obtain news updates on the three social media networks or obtain news updates from official websites.  
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